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PURPOSE

Why we exist and the core belief that
drives our every move (which is different
to the nuts and bolts of what we do).

Our brand purpose helps us to:

= Express what we believe in at
a big-picture level

m Define our worldview and the
reason for our existence

= Inspire and motivate our internal
teams and external audiences

A brand purpose is used internally and
externally to provide the big-picture
context to the work we do.

At Corelogic, we know that behind all the
numbers, algorithms and sophisticated
data technology there are people,
families, communities, whole countries.
There are hopes, dreams, ambitions,
journeys, expectations, fears, crossed
fingers and vulnerability. It's those things
that matter. And it's those things that we
want to connect with, enable and tackle.

CorelLogic © 2023 | Brand guidelines

Helping people
build better lives.
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MISSION

To make the property
iIndustry faster, smarter
and more people centric.

At Corelogic, we dre imagining new possibilities
to increase productivity, minimize risk, grow
businesses and grow relationships. We strive

to transform industries for the better through
our innovative data science and analytics,
technology, workflows, software and platforms.
We help our clients better serve their customers
every day.
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VISION

To fuel a thriving global
ecosystem and a more
resilient society.

Our work has real meaning to people,
businesses and society. With Corelogic, the
property ecosystem becomes stronger, more
efficient and effective. We're creating a future
where more people are able to achieve the
dream of home ownership, more accessible
and sustainable properties are built, risk is
better managed and even mitigated. Ultimately,
leading to more resilient communities, where
both property and people thrive.




PURPOSE

VALUES

Be yourself.

Come as you are, be true to yourself,

and bring original ideas. We are stronger
because of our differences and the
unique experiences each of us brings. We
value individuality, diversity, inclusiveness,
and equity.

Lift people up.

Operate with empathy and integrity.
When we put people first, we build better
relationships, trust, and resiliency. In turn,
this sustains stronger communities.

Make an impact.

Take personal initiative, own the results,
learn from mistakes, and always look to
improve. When we commit to improve
something every day, we positively
impact individuals, businesses, and
society.
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Clients first.

Clients are our North Star. We strive to
know their businesses as well as our own.
We co-create and collaborate to grow
businesses and relationships. When that
happens, we all win.

Innovate, always.

See the bigger picture. Be bold, think big,
and ask ‘what if'. We value brave ideas
and insight that exponentially unlock
new possibilities to better serve people
throughout the property ecosystem.

Set the pace.

Operate with speed, agility, and purpose.
We are the heartbeat of the property
market, dynamically adapting and
evolving the way the industry works for
the better. We value the clarity, focus and
energy it takes to be the industry leader.

CorelLoqic



LOGO

This is the primary version of the
Corelogic logo.

The logo is comprised of our black
word mark and red square symlbol.
The custom word mark cannot be
typed, and the square full-stop
adds a ownable, visual punctuation
to the logo.

Whenever possible, we suggest
that you use this logo against
a white or lighter-colored

background for maximum contrast.

The color values are as followed:

CMYK: 0-89-100-0
RGB: 239-68-35
HEX: EF4400

For general logo usage please refer
to the following pages.
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Where possible, use the CL orange
logo on the CL grey background only.
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LOGO - CLEAR SPACE

Giving our logo room to breathe
will make it more impactful.

In order to maximize its visual
presence, the word mark requires a
surrounding area clear of any other
graphic elements or text.
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LOGO - MINIMUM SIZE

To ensure legibility at all times,
the minimum size for the MinterEllison
logo has been specified as:

= 25mm wide for printing
of the Horizontal logo

= 12mm wide for printing
of the Stacked logo

Please note that the minimum sizes
specified here are for a best case
scenario. In practice, legibility varies
depending on the application, stock
and reproduction method. If in doubt,
conduct a print/reproduction test
prior to final output.
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LOGO - SOCIAL GLYPH

The social glyph should only be used
ads an icon on social channels, and
should never be used instead of -

or live next to - our hero Corelogic
wordmark.
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- v

facebook + Q ©

..-' Michael Murray Boes Corelogec Australia.

@ CaoreLogic Australia

rent roll leads secured

John Hall
Update — Senior Business Development Manager

i O L O, L

Prospecting? - we've got an app for Learn more
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LOGO - WHAT NOT TO DO

= Don’t stretch it CoreLog C - L o

= Don't re-colour it CoreLogi ore O%C< ore Oglg<

m Don't separate the elements

= Don't outline it

= Don‘taddto it C

= Don't reproportion it ore Og : o

m Don'tre-draw it LO i&< ©©T@L©g1 CoreLoglc

g propert><

= Don't add new colours data +
insights

If you're not sure,

please ask.

CORELOGI% CoreLogic><
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TYPOGRAPHY

Our typographic family reinforces
our brand identity.

As with our logo, consistent use of
our corporate typefaces further
reinforces Corelogic’s brand
identity.

Poppins is a full-featured, highly
legible font family. Large counters
and a generous x-height make
Poppins substantial and accessible
to ensure that it is clearly legible
even in small font sizes.

For general Powerpoint we use the
regular versions of the font, and
on occasion we bold to highlight
important text.

Note for the website and certain
campaign collateral we use Silka font
family as heading only.

Please speak to the deign team
if you need any further clarification
on the above.
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Poppins

Light

ABCDEFGHIJKLMNOPQRS
abcdefghijklmnopqgrstuvwxyz
0123456789 @#$ %6&*

Reqgular
ABCDEFGHIJKLMNOPQRS
abcdefghijkimnopqgrstuvwxyz
0123456789 @# $ %6 &*

Semi-bold
ABCDEFGHIJKLMNOPQRS
abcdefghijkimnopqrstuvwxyz
0123456789 @#$ % &*

Bold

ABCDEFGHIJKLMNOPQRS
abcdefghijkimnopgrstuvwxyz
0123456789 @#$%&*

RP DATA

Take your
customer leads
to the next level

Investment Strategy

Delight your clients with all the information they need in
concise, and easy-to-understand reports. your clients
with all the information they need in concise, and easy-
to-understand reports. your clients with all the information
they need in concise, and easy-to-understand reports.

= the information
= need in concise,
= all the informaz

Corelogic © 2023 | Presentation Title
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COLOURS

Our colour palette works with the logo
and brand mark to bring excitement,
life and consistency to our visual brand.

Primary colours

Corelogic has used the primary colours
of burnt orange and deep gray for many
years, and those colours have become

highly recognisable elements of our brand.

Use our primary colours for applications
that:

= require maximum brand recognition,
such as sales presentations

m are official or understated, such as
stationery or precedent documents.

Secondary colours

The secondary colours can be used
alongside our primary colours, to add
visual interest and variation to our
communications.

We predominantly would use them for
our graphs and diagrams to highlight the
various data points. See page XX for an
example.
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Primary

RGB 239/68/0
HEX ef4400
CMYK 1/88/100/10

30%

10%

RGB 31/50/62
HEX 1f323e
CMYK 86/68/53/52

30%

10%

RGB 232/232/235
HEX e8e8eb
CMYK 8/6/5/0

RGB 255/255/255
HEX ffffff
CMYK 0/0/0/0

Secondary

RGB 242/122/49
HEX f27a31
CMYK 1/65/92/0

20%

30%

RGB 151/37/44
HEX 97252¢

CMYK 26/95/85/24

30%

20%

RGB 238/44/59
HEX ee2c3b
CMYK 0/96/80/0

RGB 46/100/93
HEX 2e645d

CMYK 82/42/60/25

30%

30%

RGB 31/162/91
HEX 1fa25b
CMYK 82/10/87/1

RGB 12/81/127
HEX Ocb517f
CMYK 97/70/27/10

30%

40%

RGB 92/189/202
HEX 5bbcc9
CMYK 60/5/20/0

CorelLogic



PATTERN

Using data insights to help m

build better lives. CO_['engiC

The Corelogic logo plays on light/dark to O
emphasise the data insights that capture
the movements of our everyday lives.

Just like our purpose, our data insights
run throughout our whole business.

We've taken these elements and built out

various configurations of data patterns as

a way to express that. We use them very

subtly in marketing collateral, as part of

our overall brand identity to give the brand

some ownership and personality. As well .

as reinforce our business purpose and help .

build better lives.
See collateral samples on pages XX to XX .

for more details. . .

12 CorelLogic © 2023 | Brand guidelines
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PHOTOGRAPHY

We have nine photography styles.

—]

Real estate

Construction

Lifestyle

Data technology

Geographic

Line drawings

People on device with product
Products mockups

© 00 N oo o A WON

Portrait

CorelLogic © 2023 | Brand guidelines
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ICONOGRAPHY

Our large collection of over 600 icons
span a range of industry, legal and
consulting themes and are available for
use in Microsoft® Powerpoint.

The outline style has a precise,
analytical feel, with each icon coloured
using CL orange and CL grey linework,
making it recognisably Corelogic.

CorelLogic © 2023 | Brand guidelines
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GRAPHS/DIAGRAMS

Secondary

RGB 242/122/49
HEX f27a31
CMYK 1/65/92/0

20%

30%

RGB 151/37/44
HEX 97252¢
CMYK 26/95/85/24

30%

20%

RGB 238/44/59
HEX ee2c3b
CMYK 0/96/80/0

RGB 46/100/93
HEX 2e645d

CMYK 82/42/60/25

30%

30%

RGB 31/162/91
HEX Tfa25b
CMYK 82/10/87/1
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RGB 12/81/127
HEX Oc517f
CMYK 97/70/27/10

30%

40%

RGB 92/189/202
HEX 5bbcc9
CMYK 60/5/20/0

AUSTRALIAN DWELLING CHANGES

12 month changes

Change in dwelling values, twelve months to July 2023

AUSTRALIA

-3.4%

COMBINED
REGIONALS

-5.6%

COMBINED
CAPITALS

=2.7%

Corelogic © 2023 | Presentation Title

Australia

Combined regionals
Combined capitals

Regional NT
Regional TAS
Regional WA

Regional SA
Regional QLD
Regional Vic

Regional NSW

Canberra
Darwin
Hobart

Perth
Adelaide
Brisbane

Melbourne
Sydney

-3.4% IR
-5.6% I
-27% [}

-22% I}
-6.8% [N
B 33«
I s
-33% [
-s.0% NN
-8.5% (NN

-7.9% [
-12% |
-nas [
B s
B oro%
-6.2% IR
-4.0% R
-21% |}

Rolling annual change in dwelling values

30%

20%

10%

0%

—— Combined Capitals ——— Combined Regionals

-10%

-20%
Jul 13

-2.7%
-5.6%

Jul 15 Jul 17 Jul19 Jul 21 Jul 23

CorelLogic

Corelogic
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Our communications strategy and graphic

elements are combined to create applications

such as client pitches, presentations, advertisements
and online graphics. The communication
requirements are different for each, so colour
combinations, layouts, messages and formats
change to suit the task. However, if the approved
strategy and graphic elements are used, all
applications will work effectively and look like

they come from Corelogic.

Corelogic © 2023 | Brand guidelines
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POWERPOINT

Landscape

presentations

CorelLogic © 2023 | Brand guidelines

Harnessing the
power of property

data to fuel smarter
property decisions

RP DATA

Take your
customer leads
to the next level

Investment Strategy

Delight your clients with all the information they need in
concise, and easy-to-understand reports. your clients with
all the information they need in concise, and easy-to-
understand reports. your clients with all the information
they need in concise, and easy-to-understand reports.

= the information
= need in concise,

= all the informaz

ic ©2023 | Presentation Title .

TITLE

Heading

Body Heading
— Et eicia eatiam, cum autatiis eaquiamusam,
- C)\ unt quas eium voluptatate rerae lab in con ut
et andaerumque eliquae ex ent laborit prat.

Body Heading
@ Et eicia eatiam, cum autatiis eaquiamusam,

() unt quas eium voluptatate rerae lab in con
rersped mint aspitendest, ipsam qui omnimus
ut et andaerumaque eliquae ex ent laborit prat.

@: Body Heading
Et eicia eatiam, cum autatiis eaquiamusam,

b unt quas eium voluptatate rerae lab in con
rersped mint eliquae ex ent laborit prat.

PLEZZEL

For all aspects

of your business

= Sales

= Property Management

= Projects

= Commercial

=« Holiday

INSTAGRAM

Your customers
spend about

2+ hours a day
on social media

CoreLogic © 2023 | Presentation Title

HELPING SUPPORT THE ENTIRE

real estate life cycle

=Q

(@]

]

FACEBOOK

o=
=

GOOGLE DISPLAY

CoreLogic

=Q

—r
Research Prospect List Sell Research
Understand Find and Engage and nuture Win listings List — Promote Support vendors Understand &
your market engage new prospects in your your listings through the improve business
prospects database negotiation process  performance
— RPData - P\ezz_el — Just Sold, - Lgod S_o_urcing a _ — RPData — ABR Market
- Market Trends - Off|f:e/Agent ds E'TA D'tg'tsl 4 _ Zr;fosals _ :TH = (conditioning Scorecard
- Enquiry roperty Reports orms ezzel vendors/buyers) - cp
management - Enquiry (agency Just Listed - I
~ CET Management agreements) - Enquiry/Buyer
_ Kot ) ~cp - RPData CMA Management - Comparables
Marketing Suite e — Market Trends
— Marketing Suite
o 0O
O Od UNPARALLELED Combined with 40+ years’ of deep property market expertise, Al-powered analytics & cloud computing
unlock actionable property insight at each step of the home lending customer lifecycle.
DD DATA UNIVERSE lock actionable property insigh h step of the h: lending lifecycl

CoreLogic

INDUSTRY CHALLENGE

But to reach them
is difficult because
social and digital
is always changing
it takes time effort
and skill

AUSTRALIAN DWELLING CHANGES

12 month changes

Change in dwelling values, twelve months to July 2023

AUSTRALIA Australia |

Combined regionals -s.6% [N

- 3 40/ Combined capitals -27% [l
L] o

Regional NT
Regional TAS
Regional WA

COMBINED Regional SA

REGIONALS Regional QLD
Regional Vic

Regional NSW

Canberra -7.9% _

Darwin -12% 0
Hobart -1.4% _
COMBINED Perth M 34%
CAPITALS Adelaide | R
Brisbane -6.2% N
-— 2 7% Melbourne -a0v
° Sydney -21% [l

Helping

Rolling annual change in dwelling values

—— Combined Capitals Combined Regionals

30%

-10%

Jul13 Jul1s Jul17 Julig Jul 21 Jul 23

NAAVE ﬂA
NARRE

7%

Corelogic

build better lives

CorelLoq

1C
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WEBSITE

CorelLogic © 2023 | Brand guidelines

{:ﬂ["ELﬂgic industries  Software & Solutions  Reseorch & Naws  Our Dofla | ABcutits

- Unlocking smarter
=X property decisions

CorelLogic Q

||

L
|| R
whot Inclustry are yau Interestad P - - s, .

‘ Eanking & Lending Residential Real Estote | | Ewuilder

W MAOTE IE e

Unlocking "oy S
smarter property o |
decisions Y 4 )

-]

Indicias L ey S Rassarch |

What industry are you interested in
2 s’ 4 Why CorelLogic?

We're a proudly independent business with an unrivaled reputation for
delivering the very latest, accurate and powerful property insights and analytics

Why CoreLogic?

N Y : ~
_O_ ()
J,? |"'~\ L 1__‘

Socuracy is everything

We're a proudly independent business with
an unrivaled reputation for delivering the ver
latest, accurate and powerful property
insights and analytics

independence 360 dato vision Wi seize the opportunity

< ¥ Aeccuracy is everything
A Forty years of curated property...

Independence
It's what makes us different...

360 data vision

CorelLoq

1C



19

ONLINE ADVERTISING

-

facebook + Q @

.,-ﬂ Michael Murray Boes Corelogec Australia.

@ CaoreLogic Australia

EAST MEETS WEST
Know where
Australia is investing

Cidalogic. Com. au

Prospecting? - we've got an app for Leann maoro

L] Comimenl

& &

WaNn LT TRl D B ] (B

CorelLogic © 2023 | Brand guidelines

-

facebook + Q @

.,-‘ Michael Murray Bes CoreLogec Australia.

@ CoreLogic Australia

130

rent roll leads secured

John Hall
Update — Senior Business Development Manager

Cidgl OO COm. au

Prospecting? - we've got an app for Learn moro

L} Comimenl

& &

WaMN WEINFIHAACE MO (B

-

facebook + Q @

.,-‘ Michael Murray Foes CoreLogsc Australia.

@ CoreLogic Australia

No time for prospecting?
Put Al on the job.

Cidglogic Com. au

Prospecting? - we've got an app for Leann marn

L) Comimenl

& &

WaNn S e RO (B ]

-

facebook + Q @

.,-‘ Michael Murray Fes Corelogic Australia.

@ CoreLogic Australia

w
-
RITA has done
amazing things for
our prospecting.”
Paul Pettenon, Raine & Horne Concord

Cidal ogic COom. au

Prospecting? - we've got an app for Learn moro

L Comimenl

B &

WaN N L LLT TR T o e

-

facebook + Q @

.,-‘ Michael Murray Foes Corelogec Australia.

@ i::.nre-l..n-;;j: Australia
Cordell

A CoreLogic Business

recieve regular
updates on new
construction
activity

Cial ogic Com, au
Prospecting? - we've got an app for Leann maoro
theat

o

I —
T 1 Lk L Comimenl

ft & & &

TS T WaEn (PTTTST EPE T BT
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SOCIAL PLATFORMS

CoreLogic Australia

e TR

b i 4 e Finda

2023 Housing
MarketUpdate

> 002/809

Comelogic Housing Markel Repons & Resesch  p Playal

CorelLogic © 2023 | Brand guidelines

Helping
people build
better lives.

Matianal Hogsing vk Update | Febrany 20003 [Fhart]

WAAICN Tref W RS HOEhan] WK LIDAaE Ifced AUtrhs Fhed

PeCiuitana] Bkl SConoinic 18 |8 cerhed o e CoselLogic

Fasdanss bcma Walue Irddex for Fa meorth 2F Jarpary, elesdesd

Februsry 2003

Fosts

Cinilbgic &ty als
pEan TR
dnbr gl JE I marni#l T

AVMS POWERED BY

Helping
people build
better lives.

%= FiRErs

" INTRODUCING

Digital "~ .
property:
reports

> Sign up to recieve
weekly updates

CorelLogic



FLYERS

CorelLogic

RP DATA

Take your
customer leads
to the next level

Offer your website visitors valuable propert'
reports to help capture their contact details and create
warm leads with the Customer Engagement Tool.

N £ Enhance your website
7IOR with valuable property

information

Delight your clients with all the
information they need in concise, and
easy-to-understand reports.

Understand your customers

Gain insights into customer behaviours
so you canbetter assess their needs.

N Iz Reach out at the right time

/1 N Reduce blind marketing with key

insights into which prospects are
ready for a conversation and what
properties or suburbs they are
interested in.

Build your leads

Have the contact details of potential
clients who are actively searching for
property information.

CorelLogic

RP DATA

RP DATA

Data-driven features
for your customers
and your business

Enhance your website
with valuable property
information

Delight your clients with all the

information they need in concise, and
easy-to-understand reports.

Understand your customers

Gain insights into customer behaviours
so you canbetter assess their needs.

N K
@)
AN

Reach out at the right time

Reduce blind marketing with key
insights into which prospects are
ready for a conversation and what
properties or suburbs they are
interested in.

Build your leads

Have the contact details of potential
clients who are actively searching for
property information.

NOZ Digital Property Reports N I CRM Integration
Subject to your subscription, show X X
AN yoqu experZise to your cFL)Jstomer 7|OR Direct leads to the right person at

the right time — wherever they are.

Take your
customer leads
to the next level

Offer your website visitors valuable propert
reports to help capture their contact details and create
warm leads with the Customer Engagement Tool.

N £ Enhance your website
O with valuable property
A K . .

information

N Iz Reach out at the right time

/1 N Reduce blind marketing with key
insights into which prospects are
ready for a conversation and what
properties or suburbs they are
interested in.

Delight your clients with all the
information they need in concise, and
easy-to-understand reports.

"\ Understand your customers "\ Build your leads
Gain insights into customer behaviours Have the contact details of potential

so you canbetter assess their needs. clients who are actively searching for
property information.

base with tailored reports on local
property values and market trends.

With direct integration to your CRM,
your sales agents can follow up with
leads promptly.

130

rent roll leads secured

John Hall Update -
Senior Business Development Manager

Enhance your website with valuable property information

Delight your clients with all the information they need in concise,
andeasy-to-understand reports.

For more information please call 1300 734 318 or email ask@corelogic.com.au

© 2023 Corelogic Asia Pacific. All rights reserved. CORELOGIC and the CoreLogic logo
are New Zealand and Australian trademarks of CoreLogic, Inc. and/or its subsidiaries.

corelogic.com.au

20 CorelLogic © 2023 | Brand guidelines
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EVENTS

CorelLogic

UNLEASH EFFICIENCY:

Automated
prospecting
made simple

CorelLogic © 2023 | Brand guidelines

CorelLogic

Helping
people build
better lives.

Over 50 years
of construction
industry
intelligence

CorelLogic

Helping
people build
better lives.

CorelLoqic
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EMAIL TEMPLATES

'.:-__L e [ e SR T Meting II |h— Ef A hnd AII { 2 ﬁ ':1_ e I < N TaMeting II |h- gl Akind AH
' % L = => Cimg - i Cratiste - A - Feelatend - : = *- -» raf T JE Cratists - an | Felated -
-l_. Bk Aichivg - Ripgly  Reply Foreand (ot klirer &y 5 Cotpjiius Folim  Tidnilite k 3 Fead  Teem Regait -l k= Bighivg - Riply  Peply Formand ove Y 5 Catejionus Foldm  Trndlie % 5 Fead
AR LK Mg e I Al . U= . b etk filpud Piigh = i L4 More - . | diclrone = U= e S L] Aloud
Liwigte Arupead Keoaw Tisga w Edding s dia] Prishilar, L] Livigts Rrapead Kenr Taga " Edding SEerih
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Banks and mortgage lenders ane et 1o superience a tsunami of refinance applications

'B H fhigre are FrabiFmL win R TN wef | legf L anplipid, o0l REnd 10 Wy 1IN E W8S BIoaie

CorelLogic

INTRO

Lorem epsum utat is
am errum in poribus

Banks and mortgage lenders are set to experience a tsunami of refinance applications

Peruptatias maximusam et quaesequae sam ad que pro int eost, odisit unt explatiis exerrovitas
vitat. Od minti aliquibus, inis electet ad qui duntemp orerite prepuda velest labo. Ut a seque in
remporerem debis alique re eaquas int velestrum ea dolupta earumet evellendis eici untior as dit
od ullate pel mod ut quidunto consendae aut et lam, qui cus aut ipsusant.

Nam volupti atestiom faccab imagnamet volupis consequias rem il in nonsequam este
placeatquate nullandis nobit vel moluptate volore non re digende lectiusam ea volore num is que
plam aut quibusanda volore namendit, sitae pellace peliqui ut andit, in eris quasperum fugias eum
quae assedit moluptat.

Imusciis sunt abores nia quatur aliqui alit odi auteseque susaerae con cusdae duciis es re omnis
estia del molupta nem intum volupta non nis dolupta quam latetusam, quidit quas am rest quam,
con consectium, net offic te volum at mo volenti dunt, tet laboreribus eos nos vitam, officte volor
molestrum harcium iumquam conseque vent.

Read the five key benefits

Kind regards,

Eugene Vassiliev

Head of Banking Finance Solutions
Corelogic

OE@@®@

o'
M

This Product Marketing email is from Corelogic Levels 6a & 7, 388 George Street, Sydney NSW 2000.
You are receiving this email because you are subscribed to CorelLogic emails. Unsubscribe or
Manage my preferences.© 2022 RP Data Pty T/as Corelogic Asia Pacific Privacy Policy

CorelLogic © 2023 | Brand guidelines

Banks and mortgage lenders are et fo experience a bBunami of refinance applications

'ﬂ H fhiere are FraniemL wnn Rde TR mef gl |k QHpLEpad, Okl N 10 Wy 1IN E WS o

Lorem epsum utat is
am errum in poribus

Banks and mortgage lenders are set to experience a tsunami of refinance applications

Peruptatias maximusam et quaesequae sam ad que pro int eost, odisit unt explatiis exerrovitas
vitat. Od minti aliquibus, inis electet ad qui duntemp orerite prepuda velest labo. Ut a seque in
remporerem debis alique re eaquas int velestrum ea dolupta earumet evellendis eici untior as dit
od ullate pel mod ut quidunto consendae aut et lam, qui cus aut ipsusant.

Nam volupti atestiam faccab imagnamet volupis consequias rem il in nonsequam este
placeatquate nullandis nobit vel moluptate volore non re digende lectiusam ea volore num is que
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Head of Banking Finance Solutions
Corelogic

OE@m®@

o5
[en e

This Product Marketing email is from Corelogic Levels 6a & 7, 388 George Street, Sydney NSW 2000.
You are receiving this email because you are subscribed to CoreLogic emails. Unsubscribe or
Manage my preferences.© 2022 RP Data Pty T/as Corelogic Asia Pacific Privacy Policy

{ 2 ﬂ "l-\.x r— e e A _.'-_M.l-.gt-m] :i.- Il |..- ‘3'-_I 2 Fing AII
'
. - = -» -" (] ﬁ'w‘lﬂll iE ax _" Feelated +
Rt -l Bk Aichivg - Ripgly  Reply Foreand (ot klirer &y 5 Cotpjiius Folim  Tidnilite k 3 Fead
fmigh = AR LK Mg e I Al . U= . b etk filpud
PFashilar, L Liwigte Arupead Keoaw Tisga w Edding s dia]
{811 f it marketing toa il 8 Riichalis b
Banks and mortgage lenders ane et 1o superience a tsunami of refinance applications
g ﬂll'.h'll' W praDiEmL s N Raes The '|-I:IJ-:'| 113 l'.ll:llrlll'l Pk Nl 10 Wasw B IN 6 WS DIorari

=
CoreLogic m;-

: "
Lorem epsum utat is
am errum in poribus
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CorelLogic

Contacting the IT Service Desk

servicedesk@corelogic.com.au
AU Ph# +61 8 7079 5756
Hours: 8:30am-5pm (AEST), Mon-Fri

Product Outages Only Oncall

+61 25300 1090

Slack Channel #Intl-tri

AU Customercare# 1300 734 318
NZ Customercare# 0800 355 355
ValEx# 1300 660 051

Helping
people build
better lives.

We provide our clients the best property data,
analytics and technology solutions available.

We're trusted and relied upon by more property
professionals than anyone else.
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For any questions please contact the marketing
or design team via Jira ticketing system.
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